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2002 2003 (%)
116,727 136,292 19,565 16.7
46,878 53,846 6,968 14.9
69,849 82,446 12,597 18.0

%) (59.8) (60.5)
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%) (30.5) (30.4)
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37,868 44,846 6,978 18.4
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%) (22.9) (22.6)
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